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THE MHEALTH ECONOMICS RESEARCH PROGRAM — THE ((Z
LARGEST STUDY ON MHEALTH APP PUBLISHING GLOBALLY

THE RESEARCH PROGRAM REPRESENTS THE MHEAITH APP DEVELOPER MARKET
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1 THE MHEALTH APP DEVELOPER ECONOMICS RESEARCH PROGRAM

THE MHEALTH APP DEVELOPER ECONOMICS RESEARCH PROGRAM BY R2G IS THE LARGEST GLOBAL
STUDY ON MHEALTH APP PUBLISHING

It is conducted for the 6™ year by research2guidance and intends to uncover the current status of and
the most important trends in the mHealth ecosystem. There has been a lot of hype about the mHealth
industry in recent years. In turn, interest in the mHealth App Developer Economics Research Program
has continued to strengthen amongst mHealth practitioners?.

THE MHEALTH APP DEVELOPER ECONOMICS 2016 REPRESENTS This year more than 2,600

THE GLOBAL MHEALTH APP MARKET
Share of survey participants by region world pa rt|C|pated in the

program’s online survey.

respondents from all over the

Europe
P The study represents
North Euroope and North
Ame(r)\(a 55% ) 5% Of the global
28% America
) mHealth apps
continue .
(% be th currently available.
Africa 13% to e t e
e 2% biggest contributors. The
merica
2,600 2% majority of this year’s
mHealth practitioners
7,900 program participants have
mHealth 2pps published at least one app
that could be categorized as
RG Copyright research2guidance 2016
st 2o SOUICE: research2guidance - mHealth App Developer Economics study 2016, n=2600 m Hea Ith .

In summary, approximately 7,900 mHealth apps? have been published by survey participants,
representing 5% of mHealth apps currently globally available.

This year’s report will pay special attention to the role of health insurance companies (HICs) in the
mHealth app market, and how their app portfolios are perceived by other mHealth app publishers.
The report will also take a deeper look at who is contributing to the publication of mhealth apps, what
they are doing well, how the market is evolving and how the market will look like in five years’ time.

Thank you to all that have contributed.

research2guidance

I mHealth practitioners: app developers, publishers, decision makers from corporates, consultants and analysts
2 mHealth apps: apps that are listed in the medical and health & fitness app category of the app store from Apple,
Google, Amazon and BlackBerry
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their app launch as if it were a familiar product in a saturated market.

The majority of new mHealth apps are published for the iOS platform. iOS is still the primary platform
for mHealth app publishers.

Both iOS, and its close rival Android, are bigger than all other app stores combined.
Google Play (Android) currently displays 105,000 mHealth related apps in Health & supply side  of
Fitness and Medical categories, while Apple App Store (iOS) displays 126,000. Other mHealth is growing
platforms are gaining little traction. However, Windows Phone, HTML5 and Blackberry faster than the

Competition on the

currently display 25% more mHealth apps in stores this year compared to last year. demand side

MULTI-PLATFORM PUBLISHING IS THE NORM

A significant share of mHealth apps are published on multiple platforms. 75% of mHealth publishers
are developing their mHealth apps on both iOS and Android platforms. Multi-platform publishing is
more significant for HTML5 and Windows Phone developers. Most apps developed on these second

tier platforms are primarily developing on Android and / or iOS. Only 1% of Windows
32% of mHealth o P primarily developing idand / or i y 1% of Window

app publishers are
newcomers, while

Phone and HTMLS5 developers exclusively work on their primary platforms. i0S and
Android in contrast have a higher share of exclusive developers. 5% of all exclusively

. develop on i0S, and 7% on Android for their mHealth apps.
multi-platform

publishing has  The share of mHealth app publishers that publish their apps on three platforms vary
become the new  petween 14-16% for iOS, Android and Windows Phone and 25% for iOS, Android and
horm. HTMLS5.

Despite the increasin
75% OF MHEALTH APP PUBLISHERS DEVELOP FOR I0S AND ANDROID P . ) 8
competition level in the

mHealth app market,

For which mobile platforms do you develop your mHealth apps?
newcomers are still rushingin.

6% Bl Windows Phone 32% of all mHealth app
" a9 publishers have released their
OTHER ) . L
27% first apps since the beginning
of 2015 (January 2015 -
ANDROID i0s
88% 84% March 2016).
Platform choice of
23% . ..
XX% ONE PLATFORMS newcomers is similar to
- m“l. H
29% established mHealth
NOTE: PLATFORM USE IS NOT EXCLUSIVE X% THREE PLATFORMS publishers. Android is
RG Copyright research2guidance 2016 becoming more popular With
e 2 Source: research2guidance - mHealth App Developer Economics study 2016, n=2600

86% of newcomers using the
Google operating system compared to 81% for Apple. Still, 15% are releasing their first app on
Windows Phone, and 19% on HTMLS.

The most notable difference between this and last year is in the slightly higher share of exclusive
publishing for singular platforms. 10% of newcomers have exclusively pubished on Android, 7% on iOS,
2% on HTML5 and 0% on Windows Phone. That said, multi-platform (more precisly for iOS and Android)
publishing has become the norm, even for newcomers.
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Since last year, establised mHealth publishers have further developed their mHealth app porfolios. The

share of companies who have
published 2-10 mHealth apps
in  their portfolios has

32% OF MHEALTH APP PUBLISHERS HAVE RECENTLY ENTERED THE MARKET

When have you published your first mHealth app?

increased to 64% (up from
32% 59% in 2014). In addition, the

RECENTLY

e share of “single-app”
companies has dropped to
16% (down from 30% in

2014).

One of the main reasons

companies are still entering

the market or expanding their

BEFORE 2009 2010 2011 2012 2013 2014 2015 Q12016 .
2009 presence is due to the
Copyright research2guidance 2016 eXpeCtatlons that have bee n
e aene | SoUrce: research2guidance - mHealth App Developer Economics study 2016, n=2600 bu | It arou nd the futu re

mHealth market value. Things may change again in the coming years. Nevertheless, since Apple
opened it's App Store for native apps some seven years ago, the mHealth market has grown to a

significant size.

MHEALTH START UPS! Join the eHealth Accelerator Program from LifeTech in Brussels|
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misroperabilty.efypuRdevice such as  regulatory  measures,
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... having trouble identifying the key . . .

decision-makers to sell your solution ? privacy, data secu rity issues etc.
Join the eHealth Accelerator ! Entrepreneurs also get the opportunity

starting November 2016

ehecith-atcalarotor ol to further develop and challenge their

El 7] business skills and pitch with the help of

<
eHealth
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Empower youl
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ABOUT RESEARCH2GUIDANCE:

research2guidance is a strategy advisory and market research company. We concentrate on the mobile app eco-
system. We are convinced that mobile health solutions will make a difference in people’s lives and that the
impact on the healthcare industry will be significant. We provide market insights to assist in making this happen,
and assist in successfully leading businesses.

Give us a call: Berlin, Germany, +49 (0)30 609 89 33 60

TERMS OF RE-USE

We invite you to share the download link from www.research2guidance.com, social media or file sharing
platforms like Slideshare onto which research2guidance has uploaded the report. For permission to distribute
the report document (PDF) within your contact base or its content, please contact us in advance. Thereafter,
provided that you mention research2guidance as its author, feel free to mention the report, cite parts of the
results or re-use graphics.

Representations, Warranties and Disclaimer:

research2guidance offers the report as it is and makes no representations or warranties of any kind concerning
the work; express, implied, statutory or otherwise. research2guidance considers the information in this report
reliable, but states that it should not be relied upon as such.

Opinions stated in this report are researched by the author as it is and might be subject to change without notice.
Any third-party using this report must not rely on its information solely, but must carry their own due diligence
to verify the author’s information.

research2guidance disclaims all implied warranties: including, without limitation, warranties of merchantability
or fitness for a particular purpose.

Limitation on Liability: MORE FROM US:

In no event will research2guidance,

DiABETES APP MARKET REPORT 2016 MHEALTH APP MARKET SIZING

its affiliates or representatives be

. . 2015 -2020
liable to you for any special, -~
incidental, consequential, punitive or RG Published: i Published:

) N October 2016 < November 2015
exemplary damages or lost profits Number of pages: RS Number of
arising out of this license or the use ‘ ! 85 pages: 101
of the work. o
Termination: SEE PREVIEW SEE PREVIEW

This license and the rights granted
hereunder will terminate
automatically upon any breach by

you of the terms of this license.

research2guidance
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Global market analysis of potential for
diabetes apps including country and

competitor analysis, covering 2008-2021.

2008-2016 Market Analysis

Global and country addressable
market size, cost, app performance
Evolving market strategies

Best practices

Top 10 country profiles

Top 10 publisher analysis

2016-2021 Outlook

Addressable market size, cost
performance

Active users

Market Revenue

Data driven report which sizes the mHealth
app market until 2020 and provides details
for countries and business models.

Current mHealth app market sizing
App categories market share

Market revenues and downloads

17 mHealth business models

Profiles of Top 10 mHealth countries
Profiles of Top 20 mHealth publishers
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mHealth app market forecast 2015 - 2020

v mHealth user developement

v Market forecast by business model

v Connected device shipment and app
downloads forecast
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